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Telecommunications (n=24)
Engineering & Construction (n=11)
Government (n=13)

IT & Technology (n=97)
Finance/Banking/Insurance (n=12)
Logistics & Transport (n=9)
Manufacturing (FMCG) (n=14)
Business Services/Consulting (n=28)

Education (n=33)

Healthcare (n=8)

Number of respondents, n=318
Yes !
Figure B B M nNo Don't know
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IS THE DATA YOU’RE COLLECTING, OR PLANNING TO COLLECT, RELATED TO CONSUMERS,
BUSINESSES, BOTH OR SOME OTHER TOPIC?
0% 10% 20% 30% 40% 50% 60% 70%

Consumers
Businesses
Both

Other (Please specify)
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METHODS OF COLLECTING MARKETPLACE DATA

0% 10% 20% 30% 40% 50% 60% 70%

Online functions related to web business or monitoring/tracking m
Network functions related to traffic
Call center functions related to phone operations
In-store functions such as kiosks or feedback devices

Home grown application/software (Please specify) 229

Hardware functions (Please specify)

Other (Please specify @
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AREAS WITHIN ORGANIZATION WHERE DATA IS BEING COLLECTED

0% 10% 20% 30% 40% 50% 60% 70% 80%

Technology
Sales/marketing
Research/development
Manufacturing
Inventory

Facilities

Human resources
Finance

Other (Please specify)
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0% 5% 10% 15% 20% 25%

Hadoop '
BigData

NoSQL
MongoDB

Pentaho
Cassandra

Hive

Lucene

Flume
MapReduce

Storm

Terrastore
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Benefits of loT

AREAS WITHIN ORGANIZATION WHERE USING 10T TO COLLECT DATA
HAS MADE A NOTICEABLE BENEFIT

0% 10% 20% 30% 40% 50% 60%

Business analytics 49%
Forecasting future trends

Data management

Risk analysis

More rapid decision-making capabilities

Infrastructural management

Marketing campaigns

Determining customer needs/
interests/preferences/views

Supply chain management
Sales

Security operations

Besting the competition
Scalability of business/systems

Business flexibility

Expansion of presence into new
market segment(s)

Financial operations

Expansion of presence in your existing
market segment(s)

Project management/collaboration
Recruiting strategies

We've seen no noticeable benefit
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2. Cloudtimes, " Internet of Things is Forcing Companies to Rethink Big Data Projects

3. Future of WorkTM © 2015

1. Tech Pro Research, " THE POWER OF IOT AND BIG DATA , March, 2015
4. ZDNet




